
📘 SECTION 1: MULTIPLE-CHOICE QUESTIONS
Questions
1. What is the primary focus of Lecture 4 in Advanced International Marketing?
A. Financial accounting
B. Marketing theory evolution
C. Supply chain logistics
D. Corporate taxation
2. The evolution of marketing theories mainly explains:
A. Changes in accounting standards
B. Historical development of marketing concepts
C. Legal frameworks of trade
D. Exchange rate systems
3. Which of the following is NOT typically part of marketing theory evolution?
A. Production orientation
B. Sales orientation
C. Customer orientation
D. Tax minimization
4. Marketing-related research cases are important because they:
A. Replace theoretical frameworks
B. Provide real-world applications
C. Eliminate the need for data
D. Focus only on domestic markets
5. Which of the following is a key component of a research proposal?
A. Company payroll
B. Research objective
C. Tax filing
D. Import tariffs
6. “Testable hypotheses” in a research proposal refer to:
A. Legal assumptions
B. Statements that can be empirically examined
C. Marketing slogans
D. Financial forecasts
7. Research methodology mainly deals with:
A. Writing conclusions
B. Data collection and analysis methods
C. Designing logos
D. Pricing strategies
8. Which section presents the outcomes of a research study?
A. Literature review
B. Methodology
C. Results and findings
D. Research objective
9. The conclusion and implications section primarily:
A. Introduces the research topic
B. Summarizes insights and practical meaning
C. Lists references only
D. Describes raw data
10. Preparing a research proposal helps students to:
A. Avoid academic work
B. Develop structured analytical thinking
C. Focus only on memorization
D. Ignore previous literature

📘 SECTION 2: SHORT-ANSWER QUESTIONS
Questions
1. What is meant by the evolution of marketing theories?
2. Why is understanding marketing theory evolution important in international marketing?
3. Provide one example of a marketing-related research topic.
4. What is the purpose of a research objective?
5. What role does the literature review play in research?
6. Define “testable hypothesis” in simple terms.
7. What is included in research methodology?
8. Why are results and findings important in research?
9. What should be included in the conclusion and implications section?
10. How does preparing a research proposal benefit students in marketing studies?













Answers
1. It refers to the historical development and changes in marketing concepts and approaches over time.
2. It helps understand how global markets and customer needs have evolved.
3. Example: “Impact of digital marketing on global consumer behavior.”
4. It defines the main goal or purpose of the research.
5. It reviews previous studies to provide background and identify research gaps.
6. A hypothesis is a statement that can be tested using data.
7. It includes data collection methods, sampling, and analysis techniques.
8. They show what was discovered through the research.
9. Summary of findings and their practical or theoretical implications.
10. It improves critical thinking, research skills, and structured analysis. 

